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For over six months now, a little-
known television channel called
Dangal TV has commanded a

viewership share of 21 per cent within
Hindi general entertainment (including
urban and rural markets), according to
Broadcast Audience Research Council
(BARC) data, staying ahead of competi-
tors such as Star, Sony, and Zee.

Within rural markets, the viewership
share of Dangal TV, which is a free-to-air
channel, is even more at 33 per cent, says
BARC, pointing to its popularity in these
areas. While the absence of key com-
petitors such as Zee Anmol, Sony Pal,
Star Bharat and Colors Rishtey, who have
all turned pay after introduction of the
new tariff order in February, has been
instrumental in the rise of Dangal TV,
yet, say analysts, the latter has been
aggressive with its programming, forcing
advertisers to take note.

Karan Taurani, vice-president,
research, Elara Capital, says that Dangal
TV has the right mix of shows. “The

channel has mythological programmes,
daily soaps, serials with a social message,
everything that takes care of the enter-
tainment needs of audiences in the
Hindi speaking belt. Programming is also
fresh at a time when competitors have
not invested aggressively in new shows,
since some of them such as Zee Anmol,
a key player, is no longer free-to-air.

Dangal has gained from this vacuum.”
BARC data shows that Dangal's pro-

grammes have figured consistently in
the top five list of most-watched shows in
the Hindi entertainment universe for the
last few months, with sources within the
channel saying they will continue to
invest behind content aggressively.

A mail sent to Manish Singhal, man-

aging director, Enterr10 Television
Network, which owns Dangal TV and
the channel’s chief executive officer Joy
Chakraborthy, elicited no response till
the time of going to press.

But media industry sources say
that advertising rates on the channel
have shot up sharply in the last few
months. “It is almost a ten-fold
growth,” says a media planner, who
buys advertising time on behalf of his
clients on the channel. “Before the
new tariff order, ad rates were pegged
at ~1,000 for a 10-second slot. This is
now around ~10,000 for a 10-second
slot. Ad rates on prime time shows are
even higher,” he says.

Abneesh Roy, executive vice-presi-
dent, research (institutional equities),
says channels such as Dangal TV will
continue to do well so long as they are
free-to-air. “There are very few options in
the free-to-air Hindi entertainment
space currently. Dangal is one of them.
Given it has popular shows that viewers
can go to, especially, in the rural areas,
the channel will not cede ground easily in
terms of viewership.”

What makes Dangal TV tick
Content and absence of competitors have helped the channel maintain leadership in rural markets
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With sales of air purifiers and
masks rising as people struggle
to cope with Delhi’s toxic air, for
one group of people, it’s been
business as usual. “What masks,
madam?” asked Umesh, who
delivers for a food aggregator
firm. “We just drove like always,
there was no word from the
company, nor do we have any
idea about these things. We just
have to do our job, earn money
and go home. Everything else is
Ram bharose(god’s will).”   

Umesh was philosophical.
The pollution happens every
year. He can’t sit at home wait-
ing for the worst to pass. “Yes,
the sky was grey and I had some
cough and wheezing problem
but work is work. I took some
medicine and went on. My
mother made me a herbal rem-
edy for five days and now I am
much better,” he said. 

The delivery staff who drop
off packages for online retail
giants or food or ferry passen-
gers around the city in their taxis
are among the worst affected by
the capital’s foul air. Umesh is
among the millions who do not
visit a doctor when the pollu-
tion reaches health emergency
levels. When Local Circles, a
social media platform commu-
nities, conducted its Coping
with Pollution Survey 2019
recently, it found that 44 per
cent of the respondents in Delhi

NCR said they were suffering
pollution-related ailments but
had yet to visit a doctor. 

“I suspect that a large major-
ity of the gig economy personnel
are in this category and are also
one of the most impacted
groups. There is an urgent need
to ensure that all aggregators pro-
vide them with a mask, and, if
possible, access to a physician,”
said Sachin Taparia, founder,
Local Circles.  Ironically, delivery
employees are busy delivering
air purifiers at this time of year.
“They deliver the goods to us at
home to help us to be healthy.
We need to give them health
support so that if they suffer an
asthma attack or shortness of
breath, there is a helpline,” said
Sudeep Kumar Sen, business
head, manufacturing and engi-
neering at TeamLease Services. 

The online retail giants and
food aggregators say they have
taken measure to help their gig
workers.  Spokespersons for
Zomato, Amazon, Flipkart, and
Uber said they had all provided

masks to their delivery staff. 
Some Uber passengers,

though, were surprised. “I took
cabs frequently during the last
week or so and not only did my
Uber or Ola drivers wear no
masks, one even kept the win-
dows rolled down,” said Seema
Khurana, who lives in
Vasundhara Enclave. 

Uber executives working in
offices were better protected.
“We maintain strict air quality
standards at work premises, en-
suring that the level of PM 2.5 is
never above 10 and is constantly
monitored and maintained at all
times, making the air at our
office probably the cleanest in
the city,” said an Uber spokesper-
son. Zomato’s offices also have
air purifiers and, in addition, reg-
ularly provide yoga and medita-
tion classes, along with health
information. Umesh, mean-
while, continues to drive around
the city, content with mum’s
home-made herbal potion and
the ~20 tip he received for deliv-
ering his latest food order. 

Choked: Men delivering
your air purifier order
Those delivering e-commerce parcels and food, or driving
taxis,are among the worst affected by the rising pollutionCATCHING EYEBALLS

Viewership share: Rural market
(figures in % for calendar year 2019)

GEC stands for general entertainment channel
Sources: Industry/BARC
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A Wall Street regulator is opening a probe into Goldman Sachs
Group’s credit card practices after a viral tweet from a tech entre-
preneur alleged gender discrimination in the new Apple Card’s
algorithms when determining credit limits. A series of posts from
David Heinemeier Hansson starting on Thursday railed against the
Apple Card for giving him 20 times the credit limit that his wife got.
Hansson didn’t disclose any specific income-related information
for either of them but said they filed joint tax returns and that his
wife has a better credit score than he does. BLOOMBERG

Viral tweet about Apple Card
leads to Goldman Sachs probe

New oil field with
50 bn barrels found,
says Iran president

Woody Allen settles
$68-mn lawsuit
againstAmazon
Woody Allen and Amazon
Studios settled a $68-million
breach of contract lawsuit that
the director had filed in Febru-
ary after the firm terminated a
four-picture movie deal with
him. The studio ended their
deal with Allen when
allegations that he raped his
adopted daughter. PTI

Iran’s president says a new 
oil field has been discovered
with an estimated 50 billion
barrels of crude oil in the
country's south. The
announcement by President
Hassan Rouhani on Sunday
would mean Iran’s proven
crude oil reserves wouldbe
boosted by a third. AP/PTI

HK PROTESTS ENTER NEW TERRITORIES

Police fired tear gas to break up rallies as black-clad activists blocked roads and trashed 
shopping malls across Hong Kong’s New Territories on Sunday on the 24th straight 
weekend of anti-government protests PHOTO: REUTERS
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NOTES:

1. The above is an extract of the detailed format of unaudited financial results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing and Other Disclosure Requirements) Regulations, 2015.

The full format of the  unaudited financial results are available on the Investor section of our website www.vbshilpa.com and under corporate section of BSE Limited and National Stock Exchange of India

Limited.

2. The  above results have been reviewed by the Audit Committee and approved by the  Board of Director at its meeting held on 09.11.2019

(Rs. In Lakhs, except per equity share data)

1 Total Income from Operations     23,653.25     15,457.67     15,551.34     39,110.92     33,568.97     66,387.88    28,991.65     16,099.11    16,227.89    45,090.77    36,044.46     73,338.77

2 Net Profit before tax, non controlling interest &

share in profit /(loss) of joint venture / associates

 (before exceptional items)       6,332.15       3,169.66       4,309.89       9,501.81       9,499.85     14,937.49       6,234.37      1,866.28       3,005.35       8,100.65       7,829.82     12,382.18

3 Net Profit before tax , non controlling interest &

share in profit /(loss)of joint venture/associates (after

 exceptional items)       6,332.15       3,169.66       6,303.51       9,501.81     11,493.46     15,559.95       6,234.37      1,866.28       5,611.92       8,100.66    10,436.39 14,369.51

4 Net Profit  after  tax , non controlling  interest &

 share in profit /(loss)of joint venture / associates

 (after exceptional items)       5,309.89       2,610.38       4,902.93       7,920.28       9,173.47     12,410.63       5,077.51      1,574.34       4,226.71       6,651.86       7,590.75     11,226.18

5 Total Income (including other comprehensive

income /(loss))       5,295.25      2,660.83      4,933.36      7,956.09      9,327.01    12,456.60      5,062.87      1,624.79      4,257.14      6,687.67      7,744.29     11,269.25

6 Equity Share Capital          815.27          815.27          815.27          815.27          815.27          815.27          815.27         815.27          815.27          815.27          815.27          815.27

7 Reserves (excluding Revaluation Reserve) as shown

in the Audited Balance Sheet i.e Other Equity                   -                   -                   -                   -                   -  127,339.28                   -                  -                   -                   -                   -   118,943.06

8 Earnings Per Share (of Rs. 1/- each)

(for continuing operations) -(in Rs)

1) Basic:               6.51              3.20              6.01               9.71            11.25            15.22              6.23              1.93              5.18              8.16              9.31            13.77

2) Diluted:               6.51              3.20              6.01               9.71            11.25            15.22              6.23              1.93              5.18              8.16              9.31            13.77

Sl.
No. Particulars Quarter

Ended
30-09-2019

(Unaudited)

STANDALONE CONSOLIDATED

Quarter

Ended
30-06-2019
(Unaudited)

Previous
Year

 Ended
31-03-2019
(Audited)

Place  : Hyderabad
Date  : 09-11-2019

Quarter

Ended
30-09-2018
(Unaudited)

Extract of the Standalone and Consolidated Unaudited Financial Results for the Quarter
and Half year ended 30.09.2019.

Half Year

Ended
30-09-2019

(Unaudited)

Half Year

Ended
30-09-2018

(Unaudited)

Quarter

Ended
30-09-2019
(Unaudited)

Quarter
Ended

30-06-2019
(Unaudited)

Previous
Year

 Ended
31-03-2019
(Audited)

Quarter
Ended

30-09-2018

(Unaudited)

Half Year
Ended

30-09-2019

(Unaudited)

Half Year
Ended

30-09-2018

(Unaudited)






	Business Standard - Bengaluru - 09.11.2019
	Business Standard - Mumbai - 09.11.2019
	Hosadigantha Bangalore 11.11.2019

